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Kent, Ohio-Recent graduate from Hiram College, Meghan Urbon, joins Coleman 

Professional Services to coordinate regional “Awareness Campaign Planning Group” on 

behalf of the Margaret Clark Morgan Foundation to educate the general community about 

critical facts and issues affecting mental illness in our country.  It will be the first model 

in Ohio of a collaborative regional county approach.

Originally residing in Cuyahoga Falls, OH, Urbon arrives at Coleman from Hiram 

College earning her Bachelor of Arts degree in Communications.  She was most recently 

the President of the Student Senate and formerly served as Secretary.  Urbon was also 

very active on the soccer field as a two-year captain and four-year letter winner.  

Serving as public relations intern, Urbon will be charged with gathering 

information and expertise toward the execution of a five county “Awareness Campaign.”  

She will also coordinate the planning committee, which will be responsible for writing 

recommendations to the Margaret Clark Morgan Foundation Board of Trustees regarding 

the vision, scope, budget, and timeline.
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It will be critical to organize an effective anti-stigma campaign to cater to the 

needs of the target region and promote overall health and wellness.  Through a unique 

and specialized approach in narrowing the scope to the surrounding communities, efforts 

can be strengthened to create a new model of advancing wellness and understanding of 

diversity among neighboring individuals.

Coleman Professional Services is a nationally recognized not-for-profit provider 

of behavioral health and rehabilitation programs that improve the lives of individuals, 

families, and businesses in Northeast Ohio.  The company relies on an Enterprise 

Business Model to diversify its funding.  Coleman’s foundation and four enterprise 

companies produce more than 40 percent of the company’s funding for its award-winning 

programs.
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